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Introduction to the Project.

Lecturers | Safety team | Technicians 

Creating VR scenarios for safety-related topics

Embedded in comms module

Non-media marketing students engaging in 
full-cycle VR production



Collaboration with 
Northamptonshire PFCC

Why VR: A modern, immersive way to communicate 
safety messages and initiatives

Key technology: VR classroom in a box and Insta 
360 kit supplied by RiVR

Purchased using SWaN (Safer Women at Night) 
Fund. On loan from PFCC

Live client involvement: PFCC providing real-world 
brief and feedback



The VR Creation Process.

Briefing & Research

Ideation & Pitching

Storyboarding & Filming

Editing

Launch & Promotion



What we made.

Short-form 360 videos made to be viewed in VR 
headset.

Kiosk / Trade stand style operation.

Used at events and open days.

Operated by students and security team.



Student Involvement & 
Learning Outcomes.

Real-world marketing experience ‘authenticity’.

Co-creation with clients – work with purpose. Also 

competing messaging priorities & sensitivities.

Collaboration with actors, venues, professional 

colleagues & external parties.

Storytelling, project management, creative 

direction, etc. Unfamiliar technology.



Example 1: Safer streets.

Focus on student 

safety in night-time 

economy.

Emphasis on being 

street-smart. Routes, 

spiking, SNO van.



Example 2: Water Safety.

Float to live, what 3 words & 

other safety strategies.

Helped by Fire & Rescue.

Technical complexity.



Expertise in VR Co-Creation.

Reflections on 4 years of collaboration:

Advice on experiential learning projects.

Managing the equipment.

Champions make it work.

Not easy, but worth it.



Tough Crowd?



Impact.

Approx 200 students engaged in safety 

topics x 13 weeks. 10,000 hours.

Association of University Chief Security 

Officers (AUCSO) - Winner: Initiative of 

the Year - Security and Community

“One of my top 3 days at Uni”

Expertise developed & shared.



Tips on 360° Video.

Think of the camera as a person (can be POV). 

Watching vs. being.

Use sound, action, interest in all directions otherwise 

there’s no point. Consider a narrator to drive the action.

Put effort into staging to reduce post-production.

Consider what happens before & after.



Questions?
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